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It has been more than 80 years since the study of stereotyping emerged in western 
country. Defined as stored general knowledge on characteristics of a social group of 
people, stereotype is a kind of preconception about the world for people in their mind, 
which regulates their conduct and value judgment in their social interaction. Once it is 
formed, stereotype would have a strong stability, which is therefore important to 
understand the process of stereotype formation and change. According to the outcome 
of researcher’s analysis, stereotypes are formed, held and changed by three factors, 
including social interaction, mass media and individual’s psychology. 
Since the establishment of People's Republic of China, hero stereotype from 
historical and revolutionary movies has been a main preconception about this new 
style of society. As it is said, hero stereotype has provided Chinese people with values, 
methods and conclusions of cognition of modern Chinese history, but also created a 
favorable surface of People's Republic of China. 
Beginning with the focus on formulation and change of stereotype, this study 
discusses hero stereotypical contents of Chinese historical and revolutionary movies, 
measures them for communication effects and examines the causality of movie and 
hero stereotype. Based on the outcome of the above research, this study proposes an 
explanation of formulation and change of stereotype with an improvement of the 
comprehensive and integrative model from Daniel Bar-Tal. 
The results are as follows: 
Firstly, there is a historical and revolutionary hero stereotype in people’s mind, 
which is similar to the content of movies. Secondly, it changes as media contents of 
movies change, however, which is only supplementary to the original impression that 
consolidates itself. Thirdly, it is time, motivation and content preference of audience’s 
exposure to movies that would influence historical and revolutionary hero 
stereotyping. Finally, mechanism of formulation and change of stereotype is a 
macro-systematical model which is influenced by three factors, including real 
environment, pseudo-environment and individual’s psychology. Further more, 
pseudo-environment, as individual’s information sources, plays an important part in 
stereotyping, and real environment plays as basic of all. 
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旦形成，就强烈地作用于人们的思想和行为（Steele,1997; Steele & Aronson, 1995a, 




























Sherry & Schacter, 1987; Johnston & Hawley, 1994; Nosofsky, Palmeri & Mxkiniey, 












1949 年——1959 年间，新中国共拍摄 356 部影片，其中描写武装斗争和革命军














































在性别(Knill, Pesch, Pursey, Gilpin & Perloff, 1981; Fejes, 1992; Signorielli, 1993; 
Thompson & Zerbinos, 1995; Gerbner, 1997; Calvert, Kotler, Zehnder & Shockey, 
2003 )、种族(Appiah, 2002; Jhally & Lewis, 1992)和国民（Edwin & Hub, 1999; 
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